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huge benefit of the Internet is that so much more can be delivered electronically than via traditional paper and ink. Paper is
physically limited. It takes time to lay out the pages. There is a process of running presses to put the ink on the paper. The finished
product must then be transported to the reader. The cost of publishing on paper limits the amount of reading material that can be
offered. Most of the costs of the Web are related to the writing and
editing of the articles. The publishing and delivery charges are
almost trivial by comparison.

ComputorEdge is now offering much more on the Web than would
ever be possible in print. On a regular basis, we add new features
to help our readers improve their computer and Internet experience. If you miss a favorite column, you can quickly review a list
of the last six months of that column, looking at short summaries
with the click of a button.
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Digital Dave now processes his column via his blog (Web log). If
you want to get a jump on his insights, answers and tips, then
subscribing to his RSS feed will give you almost daily updates.
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It’s been more than a month since we introduced the Reader’s
Forum. In that time, many opinions have been expressed, questions answered, and tips about computers and the Internet given
out by other knowledgeable ComputorEdge readers. The Reader’s
Forum is continuing to evolve to better serve your needs. Unlike
the other parts of the online magazine, the Reader’s Forum is an
opportunity for our readers to interact with each other. If you have
a particular problem and are looking for a solution from other
readers, then you will usually get a response in a relatively short
period of time.
Since the initial launch, there has been some consolidation of
forums. For a particular forum to be successful, it must be used.
Readers vote with their clicks. Those forums that are most used
will continue to grow, while those that are inactive will eventually
be suspended. Anyone is welcome to set up a forum; however, if
they want to see it grow, they will need to actively contribute in a
manner that will bring more people to see what’s new.
The only limitation on topics for the forum is that there must be
some remote connection with computers or the Internet. A possible
topic could be the benefits and dangers of online relationships. The
direction that this feature of ComputorEdge takes is dependent
upon the path the readers want to go.
The ComputorEdge staff reviews all forum posts before they go up
on the Web. Although this does cause some delay, this prevents
malicious nonsense from being posted. Plus, if you post a question
and want to be notified when there is a response, the click of a box
and an e-mail address are all that’s needed. (You will not end up on
a mailing list.)
I’ve picked up a number of useful ideas and expressed a couple of
opinions since this system began. Admittedly, I read every post and
will try to answer questions if no one else jumps in. I hope to see
you there.
Jack Dunning, Publisher
edletters@computoredge.com ❏
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Cell Phones in the Air
■ Mr. Kirksey’s column,
[Back to Basics, June 9, “To
Dial or Not to Dial,” referring to why we can’t use
cell phones on airplanes, is
mostly correct, but I wanted
to write and give a little
more perspective.
I just came off of a DHS
project that addressed the
use of radios and frequencies used by various organizations. At this project, we
were subjected to frequent
training sessions to assure
that everyone was up to
speed on the goings-on in
the airwaves. One of our
teachers was a Ph.D. who
had personally participated
in building many of the
“standards” in use today.
At one of my last training sessions, that same
Ph.D. explained that, in the
early days of cell phones,
there was a genuine concern
over the use of cell phones
in an aircraft. However, as
equipment evolved and
there was more understanding about what cell phones
would truly interfere with, it
was determined that there
really was no danger to the
complex avionics, as had
been originally thought.
Unfortunately, some flight
attendants still don’t know
this, and are apt to kill you if
they see you with a cell
phone that is turned on.
Now, according to that

same Ph.D., the real problem with cell phones on aircraft is this: Radios have a
much wider coverage area
by putting their antennas on
high towers. Pretty much,
the higher the antenna, the
wider area a given radio can
potentially cover.
Well, cell phones are
really a form of radio, and
sitting on an aircraft, that
antenna is really, really
high! Apparently, a lowly
cell phone is not likely to
wash out all signals down

on the ground, but the rapid
movement from one cell to
another can cause disturbances to the cellular system (something about
being connected to multiple
cells at the same time, as
well as increased signal
strength), and if everyone
on a plane were to use a
cell phone at once, it has
the potential of really fouling up the ground systems.
So, there is no danger
from cell phones while in
the air, but there certainly is
to systems on the ground.
D. Fischer
■ [Regarding Kirk Kirk-
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Charles Connor
Highlands Ranch, CO
■ [Regarding Kirk Kirksey’s June 9 Back to Basics
column on using cell
phones when flying,] there
was once a Far Side cartoon: An airline pilot turns
to the captain and exclaims,
“What’s that mountain goat
doing up here in the
clouds?”
Aside from navigational
interferience, if I were stuck
in a seat beside one of those
idiots who feels compelled
to chatter endlessly on a cell
phone, I would probably
feel that the Saudis had the
right idea. One whack with
a stick would be enough,
but it should be delivered
immediately.
Don Bishop
Evergreen, CO

Microsoft Live Local
■ [Regarding the June 2
article, “Map Services
Online,” by Michael J.
Ross,] the article teased
readers with a Microsoft
map solution, but neglects
to mention that it is known

as Windows Live Local
(local.live.com).
Zian

MacBooks and Burns
■ [This letter is in regard to
the item in the June 9
Worldwide News and Product Reviews column entitled “Read Page 107 First!,”
about MacBooks running
hot enough to burn.]
I recently read an article
(in Maximum PC Magazine)
where people were complaining about heat issues on
Macs. Massive amounts of
heat on the newer models of
Macs and MacBooks were
causing all kinds of problems—overheating being
one of them, and [overheating was] probably the underlying cause of many other
issues.
After dealing with Apple
and its support and repair
teams, the author discovered
why things were so hot: The
technicians who put the systems together are instructed
to use an entire tube of thermal compound per component. While the proper
amount, which is a thin
layer, will help with heat distribution, too much will actually impede heat flow. The
amount [Apple used] on a
single component would
usually be enough for tens of
applications if used properly!
Jay Nelson

$3.95/mo
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sey’s June 9 Back to Basics
on using cell phones when
flying,] I find it difficult to
keep up with you techies. I
liked the article, as it now
gives me comfort about
why I can’t use my cell
phone in the air.
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advice or insight?
Sohrob

DIGITAL

DAVE
Dear Digital Dave,
I am planning to buy a
new laptop soon. I’m
wondering whether to buy
a laptop with one of those
64-bit Turion processors,
since that is going to be
the foundation of most
every operating system in
the future, or go with one
that contains a dual-core
processor in order to keep
things fast.
From what I understand, the main advantage
of having a 64-bit processor is being able to take
advantage of more than
2GB of memory, but if I’m
not planning to have more
than 2GB anyway, I’m
wondering what the point
would be.
Can you offer some

Dear Sohrob,
I use a laptop a lot—all
day, every day. The biggest
gripe I have about laptops is
the battery life. I think most
road warriors have pretty
much the same take on it.
The microprocessors
built for the highest speed
are power hogs. To dissipate all that power (which
makes heat), you will find
a big metal heatsink and a
noisy fan on top of the
device. You don’t want that
in a laptop.
The Turion, on the other
hand, is designed for laptops and has lots of tricks
up its sleeve for sipping
battery power instead of
guzzling it. For instance,
with the Turion, you can
run AMD’s PowerNow!
technology.
Instead of running the
Turion at full power all the
time, with PowerNow!,
you can turn down the
juice while you are sitting
and staring at the screen.
Even while you are pounding the keyboard, it hardly
has to wake up to keep up
with screen updates.
Only if you need the
speed does the Turion kick
up to full power. This little
trick can make a huge
improvement in battery life
over laptops with microprocessors not designed for the

Digital Dave’s Tip
K

eeping your operating system and applications up to
date is important, especially for warding off the latest malware attacks. It’s especially important to make
sure your antivirus/anti-spyware software is recent.
However, if it’s the night before a big term paper is
due, or you are trying to finish an important report for
that meeting in the morning, it’s not a good time to do an
upgrade. Don’t start an upgrade when something significant is hanging over your head.
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job. You can even download a Dashboard (Control
Panel) for PowerNow! and
fiddle with the powerpreservation knobs to suit
your computer-use style.
AMD has put its engineers to work on the 64-bit
microprocessors, because
soon, everyone will be
shifting in that direction.
The company’s 64-bit products give you the most bang
for the buck right now.
True, you probably
don’t need more than 2GB
of main memory in your
machine now, but the day
will come, and you will
have a jump on the 64-bit
transition.
Digital Dave
Dear Digital Dave,
Your tip about fooling
Microsoft Word’s AutoCorrection utility in the
May 19 issue was right
on. However, I have found
a faster way to kill an
unwanted AutoCorrection.
As soon as you finish
typing the word and get
the AutoCorrect version,
just type <CTRL-Z>
(which is Undo), and it
will undo the last action
(the AutoCorrect).
Jens Knufken
Dear Jens,
Thanks for this better
way to fix an AutoCorrection while working in

Microsoft Word. Sometimes, those automatic corrections force something
other than what you want
to type.
A typical example is the
strange uppercase/lowercase usage in brand names,
such as iPod. If it happens
to be the first word of a
sentence, AutoCorrect
would make it IPod.
Digital Dave
Dear Digital Dave,
I have a series of pictures from a digital camera that I have saved in
My Pictures. For some
unknown reason, the pictures have reproduced
hundreds of times.
Now, I am trying to
delete the excess pictures.
I will mark several of
them for deletion, but
before I can delete them,
the copy feature will come
up and reproduce a large
number of them again.
(Reproducing that would
make a rabbit proud!)
Help! I’m using Window XP.
Ernie Cummins
Fort Collins, CO
Dear Ernie,
Get yourself a virus
scanner before those rabbitlets fill up your whole
hard drive and completely
lock you out of your com(continued on page 10)

Wait until you have some breathing room, just in case
something goes wrong with your upgrade. Do it when
you have extra time to babysit the installation of new
software. It seems that when you have plenty of time, the
problems don’t crop up. It’s only when you can’t afford a
problem that they get you.
Another thing to help in a crunch time is to not delete
the old files. Move them to a safe folder, and then delete
them only when the system proves stable. Give it a week
or so of real use before cleaning those old files off your
hard drive. That way, if a problem does occur, the old
❏
files are available to get you back going again.

www.computoredge.com
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DAVE
(continued from page 8)

puter. This effect of file
reproduction is most probably the result of infected
files copying themselves to
spread the infection.
Make sure your virus
protection is top-tier and
has the latest profile (data
file) loaded. Do a deep
scan of your whole disk to
flush out all copies of the
virus, or it will come right
back again.
Digital Dave
Dear Digital Dave,
I have been thinking of
assigning my pagefile to a
high-speed USB drive. I
have one open internal
USB port, which is where I
intend to install the drive.
My hypothesis is that I

will see increased performance, since the drive I am
looking to use is the Lexar
Lighting drive, which has
very fast read-and-write
speeds—definitely faster
than my 7200rpm mechanical drive.
Do you see any downsides to my experiment
(aside from the cost)?
Nick, Littleton, CO
Dear Nick,
The way to get the best
performance in a pagefile
is to not use the pagefile. It
is a component of the Windows virtual memory
scheme that uses space on
the hard drive to handle the
overflow from the main
RAM in your computer.
When you have a bunch
of very large applications
open at the same time, the
RAM can get filled up

quickly. The leftover data
and programs have to be
copied to the hard drive
and then read back when
they become active, which
can really slow down your
computer.
Instead of spending
money on USB memory
that is slow—though
maybe faster than the hard
drive—invest in new RAM
for your machine. If the
pagefile is, in fact, exercised, the addition of new
RAM will become evident
right away.
Windows XP machines
should have at least 512KB
of main memory. I run just
fine with that much RAM,
though in my newest computer, I have a full 1GB of
RAM to future-proof it.
Is the USB drive faster
than your hard drive?
That’s a complex question.

The raw data-transfer rate
to and from the hard drive
is on the order of 65 to
well over 100 megabits per
second. The Lightning
drive is more like a 15 to
24Mbps data-transfer rate.
The “gotcha” is the seek
time to move the read/
write head to the track
where the desired data is.
The typical 8MB RAM
buffer on the hard drive
mitigates the seek delay, so
you aren’t going to see any
big improvement with the
USB drive.
Yes, go for the RAM
upgrade, and make some
elbowroom for your data
and software so the pagefile will feel neglected. It
will end up feeling like the
Maytag repairman.
Digital Dave

❏

DIGITAL DAVE de•fines:
The Almighty Cell Phone

CAMERA PHONE: Digital cameras have
been getting cheaper and smaller. The most
expensive part of a digital camera is the color
screen for viewing the photos after you take
them. Cell phones have color screens already,
so how about combining the function of a cell
phone and a digital camera? The fad has taken
off, and about half the phones being sold now
have a built-in camera. High-end models produce 2-megapixel still photos, have optical
zoom lenses, and a memory card with up to a
gigabyte of storage. Why stop there? With the
digital sensor and big memory, it’s easy to
include video capability. You can even send a
short video clip via the cellular system to a
friend to view on their computer seconds later.
It’s not uncommon to see someone photograph
an item at a store, send the snap to their
spouse, and then get a test message back
approving the purchase. Wireless communication works at lots of different levels.
CONVERGENCE: To talk on the phone,
read text messages, take digital photos, listen
to music or watch video, we used to have to
lug several different gadgets around with us.
That also meant several sets of batteries, several special cables to hook some of these gad10 June 30, 2006

gets to our computer, and remembering how
to use all this stuff. Now, we can have it all in
one neat package called a convergence device.
It’s your address book, meeting scheduler and
memo pad, too. Don’t take notes from the
whiteboard; just take a photo of it and read it
later. No more blind dates—take a photo of
your attractive self and send it along with a
date proposal. Expect a response in kind (and
check it out before committing!).
DUI: Dialing Under the Influence. In Australia, where heavy drinking is still acceptable,
there is a cellular phone service where you
can choose phone numbers to block until the
next morning. Suppose you are going to hit
the bars with your blokes after work, and your
boss just reamed you for goofing off on the
job when you know you put in a hard day’s
work. Don’t you think that, with mixing alcohol and the encouragement of your lads, you
might end up calling the old man and telling
him off? If you want to keep your position,
you had better block the boss’s phone number
to protect you from yourself!
RINGTONE: In the early days of cellular
phones, you knew you had a call coming in
when a bell (or some electronic simulation of
a bell) sounded from your phone. Phone
designers improved the bell sound with better
www.computoredge.com

electronics and a bigger speaker. Then, the
marketing guys got involved and figured, if
the phone has a sound synthesizer and a nice
speaker, why not make musical notes for an
incoming call? Of course, it wasn’t long
before they figured out that they could sell the
different ringtones for additional revenue. The
simple sound synthesizers grew to be able to
play MIDI songs, and now we even have MP3
ringers that can play hit songs. You almost
don’t want to answer the call so you can
groove to the music.
SCREENAGER: It’s the rare adult who can
exercise all the features that appear on the tiny
screen of their cell phone. Teenagers grew up
with video games and computers, so the transition to the cell phone as a gaming device,
digital camera and messaging system is easy
for them. We already mentioned teenage text
messaging, but now they can download games
to be played right on their phone, and even
browse the Internet with high-speed data services. Teens can snap photos and post them on
their blog while at a party with nothing but the
cell phone in their hand, while their parents
are still struggling with building a text Web
page on the big screen of their computer.
(For more of Dave’s definitions,
visit www.computoredge.com.)
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Dialing Under the Influence
By Kirk Kirksey

B

ad habits and technology mix like
oil and water. In this case, we’re
talking about cell phones and booze.
Consider the case of my friend
Jason. Jason, a mild-mannered software salesperson, strolls into a bar for
a little distraction after a long day at
the office. His sales numbers were
down, and the boss wanted to know
why. Jason’s girlfriend, Mercedes,
needed a brake job.
After the first drink, Jason starts to
relax. After the fifth stirred-not-shaken-martini, my buddy realizes he
isn’t Jason after all. No—he is really
James Bond, 007. He’s somehow
gotten stuck in Jason’s body and

needs to get out. How could he have
been so blind? He is strong, handsome, suave, tough as nails—and he
gets no respect. Everyone at the bar
agrees. So, what are you going to do
about it, Jason—make that James?
Before you can say “my career is
in the dumper,” Jason’s cell phone is
out and he dials his boss’s home
number. He delivers a one-two punch
to the sleepy voice on the other end
of the phone (the man who fills out
his annual employee evaluation).
“You, sir, are a bloated, pompous
south side of a mule, and your wife
smells like a channel cat.” That will
teach him.

Next, it is his girlfriend’s turn, and
brother, does Jason really turn up the
heat. “Hey, baby, I’ve got a secret for
you. It’s not those baby blue spandex
shorts that make you look fat. It’s the
fat that makes you look fat.”
Wow. Jason was having some kind
of fun—until he woke up the next day
and realized he had committed a social
felony using cellular technology. Jason
was guilty of DUI or Dialing Under
the Influence, and he would pay.
This Is Your Brain on Booze
Physiology types divide the brain
into six sections, and too much happy
(continued on page 14)
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Influence
(continued from page 12)

juice has a bad effect on each one. A
pickled front lobe results in decreased
inhibition and talkativeness. Staggering and slurred speech are sure signs
that too much booze has reached the
back lobe. The top and middle portions of the brain are the parts that
interest us most today. This is where
“good judgment” calls home. Dialing
Under the Influence is likely to begin
when too much liquor finds its way to
this part of the brain.
In the old days, Dialing Under the
Influence wasn’t so bad. For a boozer with a befuddled middle lobe,
remembering something as complicated as a telephone number was a
Herculean task. Coming up with a
quarter, then hitting the slot in the
pay phone, was even more difficult.
How times have changed. The
digital age helps even the sloppiest
drunk overcome these difficulties.
Party Hearty
Executives at Virgin Mobile, an
Australian communications outfit,
wanted to know just how many normally sane individuals became repulsive blabbermouths when mixing
cellular technology and alcohol.
They carried out a survey on the
company’s Web site and found:
• 95 percent of respondents admitted to being guilty of Dialing Under
the Influence.
• Of the DUI calls made, 30 per-

cent were made to ex-spouses and 19
percent were to current partners. The
remainder of the calls went to everyone under the sun.
• 54 percent of the respondents
make one to three DUI calls per
night. Another 35 percent of the
respondents admitted to making at
least one DUI call a week, while 37
percent said they made a drunken
call at least once a month.
• Here’s the kicker: When asked
about the morning after, 55 percent
of all respondents to Virgin’s survey
admitted they checked their cell
phones to see who they called before
reaching for a hangover remedy.
This begged an obvious question:
Could an Australian cellular communications company make money by
protecting cell phone-toting inebriates from themselves? Acting on a
whim, Virgin decided to find out.
The company began offering a new
service to its subscribers called DUI
(www.virginmobile.com.au/dui).
Spokeswoman for Virgin Australia,
Kerry Parkin, admitted the whole
DUI thing started as a publicity gimmick. The company targets the trendy
youth set and needed something to
move Virgin’s cellular offerings ahead
of the pack. Soon after the DUI service hit the streets, Ms. Parkin and
other Virgin executive were so flabbergasted, they probably spilled their
margaritas. Almost overnight, the
DUI service became one of Virgin’s
most popular options, used more than
10,000 times per month. According to
Ms. Parkin, one customer took advan-

tage of the company’s DUI service
more than 250 times in a 30-day period. (“We think he may have a problem,” quipped an observant Ms.
Parkin.) Here’s how it works.
Suppose you are headed out for a
night of serious partying with your
mates, and you are packing a trusty
Virgin cell phone. You know there is
a good chance you will use your cell
phone to make a bonehead out of
yourself before the coming debauch
is over. Before your middle brain
lobes become polluted, you dial 333
and a telephone number you wish to
block. An entry is recorded in the
Virgin DUI database. This makes the
number unreachable from your handset until 6 a.m. the next morning. Let
the party begin!
The DUI service costs about 20
cents per blacklisted number—a
small price to pay to save a career or
relationship.
Has the service worked? According to updated numbers from Virgin,
the DUI service’s first year has coincided with a big drop in drunk-dialing incidents. In 2005, only 79 percent of all survey respondents said
they make obnoxious, repulsive,
offensive and dumb drunk-dialing
calls. This is down from 95 percent
in 2004. Now, that’s what I call a
success!
Check out Kirk Kirksey’s book,
Computer Factoids: Tales From the
High-Tech Underbelly, available at
Amazon.com and www.computerfac
toid.com.
❏
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Embracing
the Third Screen
By Stace Johnson

I

n modern society, screens are ubiquitous. First came the television
screen, then a few decades later, the
computer screen. The modern cell
phone is becoming known as the
third screen, and is quickly becoming
as vital, if not more vital, than the
other two.
As trends in computing and communication move to ever-more-powerful and smaller devices, the third
screen will become more important,
and becoming comfortable with
third-screen technology now will
help you adjust to its greater capabilities in the future.

More Than Just a Phone
Modern cell phones can do more
than make and receive calls, though
many people use only those basic
features. Depending on the capabilities of your phone, you may be able
to set alarms, keep an appointment
calendar or address book, check email, browse the Web, send text messages, display or take pictures, customize ringers, play games, or even
run useful computer programs. While
this may sound complicated, accessing all these features is usually
accomplished through simple onscreen menus.

Where Do I Start?
Reading the manual that comes
with the phone is always a good start.
Most cell phone manuals are clearly
written and well organized. In addition, most cell phone carriers have
operators available to answer any
questions you may have, and their
Web sites often have Frequently
Asked Questions (FAQ) pages specific to each model of phone.
When those sources fail, bring out

Arguably, the
most useful feature
on modern cell phones
is the address (or
phone) book.

can store more numbers than the
average person will ever need, and
it’s much easier to carry important
numbers in the phone than in a separate book. In addition, when a caller’s
number is stored in the phone book,
most cell phones will display the
caller’s name as it is entered in the
book, making it easy to identify calls
by looking at the screen.
Another way to make identifying
calls easier is to take advantage of custom ringtones. By assigning specific
ringtones to important address book
entries, you can tell who is calling
without even looking at the phone—a
point that can be critical when a call
interrupts a meeting. In addition, you
can assign a specific ringtone to any
call that comes in while the phone is in
roaming mode, alerting you that the
incoming call may cost more than an
in-network call.
If your phone has a camera, remember that the camera is a useful piece of
technology that could possibly save
your life. In a famous example from
2003, a 15-year-old boy helped police
find a would-be kidnapper by using his
camera phone to take a picture of the
kidnapper’s license plate.

the big guns: Ask a “screenager.” The
current crop of youngsters has never
known a world without cell phones,
Text Messaging
computers and console video games,
Whether you love it for its conveand as a result, they have a natural
comfort level with various screen- nience or hate it for butchering the
English language, text messaging is a
accessed technologies.
useful technology. It’s a good way to
get a message to a person when you
What Tricks Are Helpful?
Arguably, the most useful feature know that a phone call would cause
on modern cell phones is the address an unwanted interruption.
(continued on page 18)
(or phone) book. Most cell phones
✂
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Embracing
(continued from page 16)

If you need to send a phone number or address to someone who is
otherwise occupied, a text message
will allow the recipient to save the
needed information for later, without
having to write down the information. And, as above, a text message
can be a silent way to let someone
know about a dangerous situation.
Consider Convergence
Though many phones will perform
the functions listed above, some
devices offer even more convenience
by combining full-fledged PDA
computing power, cell phone capability, a larger screen, and a typewriterstyle thumb keypad. These are
known as convergence devices, and
there are several models from which
to choose.
At first glance, convergence devices
appear more complicated to operate
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than cell phones, but most are actually
quite intuitive. The ability to use a full
keyboard makes text messaging and
phone book entry much easier, and
touch screens allow quick navigation
between screens on the PDA. Large
screens allow for better display of
photographs, and convergence devices
tend to have more memory than regular cell phones, allowing for more
information storage. Most also have
some kind of external storage, like an
SD card slot, which makes it easy to
move data between the device and a
home computer.
Convergence devices also synchronize with home computers for
easy backup options. By synchronizing the device’s address book with a
contact manager like Outlook on a
home computer, you can make
changes to the data while you are
away from the computer and have
the information available in both
places after synchronizing. If the
device is ever stolen, lost or broken,
the data is still preserved on your
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home computer and can be easily
loaded to another convergence
device. Convergence devices tend to
be larger than regular cell phones,
and have higher price tags, but for
some users, these tradeoffs are worth
the extra capabilities.
A Range of Choices
Whether you prefer a simple
phone with basic capabilities, or want
a phone that will double as a GPS
navigator or mobile television, there
is a product out there for you.
Whichever device you use, take the
time to familiarize yourself with the
capabilities of your phone. Embrace
the third screen, and you may just
find that life’s information overload
becomes a little more manageable.
Stace Johnson is an IBM field
technician, writer, and musician in
Colorado. Links to resources for this
article are on the ComputorEdge
page of his Web site: www.lyt
speed.com.
❏
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Cell Phone
Resources Online
By Michael J. Ross

C

ell phones have come a long
way since the 1940s, when engineers hoped to put a creative twist on
the wireless phones of that era, used
primarily in police cars. These telephony pioneers concluded that if they
were able to combine multiple service areas, or “cells,” to transmit a
message from one cell to another, it
would make possible wireless communication beyond the range normally associated with what were essentially two-way radios. At least, it
sounded good in theory.
But the theory was not converted
into practice until decades later, when
the requisite technology had been
developed. Specifically, during the
early 1970s, Motorola created the first
portable handset, and a few years
later, Bell Laboratories created the
first working prototype of a cellular
system. But, as often happens, the
technological hurdles were not the
worst of it. It wasn’t until the FCC
finally got out of the way and expanded the usable bandwidth that cellular
systems really took off.
By the early 1990s, various standards were devised and accepted by
the telecommunications industry.
This allowed the many players in the
field—ranging from established

behemoths to nimble startups—to
begin offering affordable plans,
which have become increasingly
competitive with landline rates. At
the same time, electronics manufacturers developed a wide variety of
cell phones, which continuously have
become smaller, lighter and more
functional—now displacing PDAs,
day planners, wristwatches, and even
portable Web-access devices.
Now that seemingly everyone in
America—and his brother, and his
brother’s 10-year-old son—has a cell
phone, it makes sense to survey the
cell phone plans and products that are
currently available before choosing
your first phone and plan, or a
replacement for either. Now that people can even surf the Internet on their
cell phones, it makes even more
sense to take advantage of the many
Web sites that discuss current cell
phone offerings, usage and ringtones.
Plans and Phones
As often happens in any industry,
out of an ever-changing group of
small and medium-sized providers,
there have emerged several elephants
that dominate the field. The four
most well-known nationwide carriers
currently are Cingular (www.cingu
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lar.com), Sprint Nextel (www.nextel
.com), T-Mobile (www.t-mobile
.com), and Verizon (www22.veri
zon.com). If you choose to go with
one of these biggies, what are some
promising ways to find out which
ones provide coverage in your area,
and under what terms?
Your first stop could be CompareWirelessRates (www.comparewire
lessrates.com), which offers a grid displaying the largest national cell phone
carriers and the costs for their standard
calling plans. It shows the number of
“anytime” minutes that you are
allowed at each level of monthly cost.
In addition, small colored boxes indicate whether the plan allows for
unlimited minutes during evenings
and/or weekends, whether you get a
free phone, whether it is shipped to
you for free, and whether the company gives you unlimited time for talking to another cell phone user.
CompareWirelessRates’ grid also
allows you to click on a monthly fee
to compare all of the plans at that
price level, click on an individual
plan for more details, and supposedly
click on any carrier’s logo to compare all of their plans. However, my
experience trying that last advertised
capability was that all five carriers
shown had “no plans” offered. More
helpful are the Coverage buttons,
which display a map of the United
States and possessions, showing the
extent of cellular coverage.
While LetsTalk.com (www.lets
talk.com) lacks a comparison grid, it
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Resources
(continued from page 20)

more than makes up for it with a
much greater amount of information,
including product reviews, user
reviews, and a rebate center. Perhaps
most valuable of all is the Wizard
feature, which steps you through the
process of choosing your plan type
(individual, family, prepaid, phone
only, or additional line), your preferred carrier, the type of phone, and
the particular wireless plan that
matches all of the preceding criteria.
Point.com’s Web site (www.point
.com) may lack the pizzazz of the
two aforementioned choices, but it is
well organized, with categories for
cellular plans (nationwide and family) and cell phones (free, cash-back
deals, camera phones, Bluetooth,
smart phones, music and multimedia
phones, and special phone deals with
freebies). In addition, each of the six
large carriers gets its own section,
though these Web pages have far less
detailed information for each carrier
than would be preferred.
People Power
Just because a carrier claims to
offer coverage in your area, the
reception that you receive won’t necessarily be worth the monetary cost
or the aggravation of dropped calls
and garbled transmission. Perhaps the
best way to get a more accurate idea
of what your personal experience
would be is to talk to people in your
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area who have chosen that particular
provider, and ask for their honest
assessment. For those who complain
of poor signal quality and frequent
dropouts, confirm that they are using
the latest software for their phone and
provider, as that can make a tremendous difference in the results.
This is another area where Point
.com really shines. Because an ounce
of honest consumer feedback is worth
more than a pound of corporate marketing, I tried out the Reception Search
feature for my particular ZIP code, for
a particular carrier. The results were
quite varied: “never dropped a call”
and “great reception at home and
work” versus “frequent disconnects,
extremely unreliable service,” “Can’t
hear me now?” and more colorful negative comments.
Encompassing input from even
more actual users, Point.com’s fivestar rating system indicates the number of votes upon which the rating is
based. Another excellent resource is
the site’s 16 articles, including information on how to choose a plan, buying your first phone, camera phones,
overseas use, legal aspects, global
roaming, and how to recycle your old
cell phone.
Another resource for information
on cell phone recycling is Earth
Tones (www.earthtones.com), which
is perhaps the most ecologically
minded wireless provider in the United States. The company has teamed
up with CollectiveGood (www.col
lectivegood.com) to reuse or recycle
cell phones, many of which are given
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to disadvantaged people in the United
States and in developing countries.
Tones for Phones
Once you have hooked yourself up
with a snazzy new cell phone and a
sensible calling plan that doesn’t
require a second mortgage on your
homestead, you can call your loved
ones and enjoy conversations free of
restrictive phone lines—and perhaps
also free of intelligible reception, if you
experience what far too many other
wireless users have endured. But, at
least you will hear your phone ringing.
However, you may find the default
ringtones to be old hat after a while.
Once again, the Internet has many
sites that offer a wide variety of ringtones, free or otherwise, that you can
use to replace the limited number that
are typically provided with a new
phone. Simply point a search engine
to such keywords as “free cell phone
ringtones,” and you will see a list of
millions of Web sites. Then, narrow
your search according to the type of
tones that you would like, such as a
favorite band or movie.
Now, you can truly enjoy your
new cell phone. Just be sure not to do
it while driving a vehicle. The danger
to you and others just isn’t worth it.
Michael J. Ross is a computer
consultant and freelance writer. He
creates Web sites, marketing copy,
and press releases that help entrepreneurs turn their ideas into profitable online businesses. He can be
reached at www.ross.ws.
❏
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Control Your Mac
by Cell Phone
By James Alguire

C

ell phones are everywhere these
days. In fact, many people are
foregoing traditional landline telephone service altogether in favor of
cell phone service. Cell phones are
also being called upon to do more
than just make phone calls. They act
as personal digital assistants, storing
contact, calendar and to-do list information. They are cameras and personal media players for music, photos
and videos—and, if thrown properly,
can be instruments of self-defense.
Phone to Mac?
Can Macs and cell phones connect? They can—provided your cell
phone has built-in Bluetooth connectivity. Bluetooth-equipped Macs can
talk to similarly equipped cell
phones, providing access to a host of
cool features. The cell phone becomes a wireless modem, providing
Internet access or allowing the sending and receiving of faxes in situations where other methods of access
are limited or nonexistent.
Cell phones with PDA functions
(such as address book, calendar, and
contacts) can share information with
the Mac using iSync (or other synchronizing software), so that personal
information can travel with you even
when you’re away from the Mac. It’s
also possible, with a little tinkering,
to control the Mac (or at least some
Mac programs) with a cell phone.
A Flick of the Clicker
Now, I’m not talking about controlling the Mac by calling it using the cell
phone and entering codes on the keypad. No, I’m talking about installing
software that converts the cell phone
into a wireless Bluetooth remote con-
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control functions are stored, and look
at the list. My phone displayed controls for iTunes, GarageBand, presentation software (Keynote or PowerPoint), DVD player, iPhoto, Mail and
more. Simply select the item that is to
be controlled by the phone.
Each program supported by Salling
Clicker has a number of options that
can be controlled from the phone by
pressing the appropriate keypad buttons or thumbing the miniature joystick. More options and programs are
being added with each update. There
are additional selections for handling
phone events (for when it’s actually
being used as a phone), like pausing
iTunes when you take a call. There is
help available directly on the phone to
learn what Mac functions the phone’s
keypad can control, and information
from the Mac is shown on the
phone’s display.
To control iTunes using the phone,
select iTunes from the Accessory list,
and press the Yes button on the
phone. Press Yes when the phone
asks to launch iTunes. The phone’s
display then provides track information, but initially there is no music
track playing, so it says No Track.
Pressing the * button brings up the
music-selection options.
Selecting Playlists presents the
iTunes playlists, and picking a
playlist lists the songs on the phone’s
display. Pressing Yes starts playback.
Moving the tiny joystick on my
phone’s interface up and down
changes the volume level, while
moving left or right changes to the
next or previous tracks.
Salling Clicker is a cool tool for
things like giving Keynote or PowerPoint presentations while walking
around the audience, but be advised,
you will need to charge the phone’s
Press 1 for More Options
Now, the fun begins. On the cell battery a bit more often if using it as a
❏
phone, navigate to where the remote remote.
trol, similar to a television remote.
Both the phone and the Mac must
have Bluetooth wireless capabilities.
Most new Macs have Bluetooth built
in, but other Macs will require a USB
Bluetooth Adapter, like the $34.95
D-Link DBT-120 (www.dlink.com/
products/ ?sec=0&pid=34).
The final ingredient is a $23.95
program called Salling Clicker
(www.salling.com). Salling Clicker
installs a pane in System Preferences,
providing options to connect and
configure compatible cell phones to
act as remote controls for the Mac.
Once Salling Clicker is installed, the
setup is straightforward. First, go to the
Bluetooth options on the phone and
make sure that Bluetooth is set to be
Discoverable; then, make sure that
Bluetooth is enabled on the Mac. Now,
open System Preferences and select
the Salling Clicker Preference pane.
Click the Setup Device button at the
bottom of the pane, and a sheet will
appear where the brand and model of
the cell phone can be selected.
Clicking the Select button will
bring up a Bluetooth device-selection
dialog. The cell phone should appear
in the device list; if it does, click
Select. If the phone does not appear
in the list, then check the Bluetooth
settings on the phone and the Mac
and try again.
The cell phone should now appear at
the top of the Salling Clicker Preference pane. If the status is shown as Disconnected, click the Connect button to
establish a connection between the
phone and the Mac. Once a connection
has been made, a message below the
name of the phone will tell you where
to look on the phone for the remote
control functions.
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Linspire needs the Linux and opensource communities.
Readers may or may not agree
that such a partnership is necessary
for Linux to reach its desktop potential. The Freespire gauntlet about to
be tossed may antagonize a segment
of the Linux community opposed to
the marriage of open source and proprietary elements. While freedom of
choice is the rationale for the protioned to compete with its commer- ject, Freespire will challenge the
cial Linspire operating system? flexibility of some views on softFreespire may turn out to be an effec- ware choice.
tive strategy for attracting developer
Explaining Freespire
resources that will further Linspire
Contacted in May 2006 via edevelopment and adoption, and
expand Linspire’s CNR (Click and mail, Kevin Carmony explains Linspire’s interest in launching FreeRun) service.
Linspire has sponsored the annual spire. “From the time Linspire was
San Diego-based Desktop Linux founded, about five years ago, we
Summit gatherings, which are attend- have been very busy laying the
ed by open-source developers. At this groundwork with the OEM (original
year’s fourth annual Desktop Linux equipment manufacturer) and retail
Summit in April, Carmony made channels with the commercial, conLinspire’s announcement about sumer-focused Linspire product. We
Freespire. Carmony’s presentation wanted to make sure Linspire had a
emphasized that, in order for Linux to sound and viable business model
reach the masses, involvement by before exposing the community to
companies with technical and busi- another open-source project. About
ness expertise is needed to provide two years ago, Linspire was satisconsumer-focused products and ser- fied with the success of the model,
vices that are easy to use. Carmony’s and started work on the Freespire
presentation asserted that the Linux project, feeling comfortable that
and open-source communities need Linspire will be around for a good
Linspire, while acknowledging that long time.”

Linux Link

Freespire: A Different Linux
By Janet Hopkins

W

hile there already seem to be enough Linux distributions
available to sufficiently confuse consumers, San Diego-based Linspire
(www.linspire.com) recently announced yet another Linux flavor set
to arrive this summer. Freespire
(www.freespire.org), a Debian-based
Linux distribution, will be available
for beta download in August.
According to Kevin Carmony,
president and CEO of Linspire,
Freespire is the first free, communitydriven Linux distro to provide the
option of including proprietary
drivers in the core distribution. Users
will have the choice of downloading
a version that is 100-percent open
source, or one that includes legally
licensed, third-party codecs, drivers
and software.
Grasping Freespire
Why would Linspire back a free
Linux distribution that seems posi-
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Carmony sees Freespire as a business decision that will benefit Linspire in the long run. “Linspire has
been a longtime supporter of many
open-source projects, including
Debian, Mozilla/Firefox, Nvu,
Lsongs, Lphoto, libipod, ReiserFS,
GAIM, KDE, KDE-look, Kopete,
K3B, and so on.” (See www.linspire
.com/opensource.)
“Linspire wanted to extend that
work to the entire operating system
by creating a community-driven
project to help us with our work.
Work that goes into Debian, Ubuntu, Freespire, and so on, all finds its
way into our commercial Linspire
product line. Because Freespire
includes the CNR technology, it will
most closely mirror the Linspire
model of software distribution and
management, so we’re happy to
support such a project. Linspire will
become a better product having had
the input, ideas, development and
testing of Freespire in its core distribution.”
The Freespire project hopes to
attract a productive community.
Work is under way to make sure
there is a well-organized framework
for the Freespire community. “We
intentionally set the August date to
give us time to build the community,” said Carmony. “I think we’re
ahead of schedule on that, and the

distribution will definitely be ready
to share as a beta for the community
to start work on.”
“Right now, we’re organizing the
Freespire project with the community,” adds Carmony. “We had to agree
on the vision, choose leaders (which
is going on right now), structure the
organization, and so on. If you visit
the Freespire forums, you can see all
this working going on presently.
Internally, here at Linspire, we also
have to put into place many of the
tools to support community development on Freespire.

“. . . even if it dried up
completely, as long as
we achieve our bigger goals
with Freespire, we’ll
be happy.”
“We have three different areas
where the community can get involved, each governed by a Leadership Board (www.freespire.org/com
munity/leadership): 1) overall project
direction, leadership and management, 2) community, and 3) technology. [Number 1] is about two thirds
complete. [Number 2] is just now
starting to build out, and [number 3]
will largely happen after the release
in August. We are intentionally
building the project structure slowly

Seeking
Creative Talent?

Janet Hopkins is the author of
Assistive Technology: An Introductory Guide for K–12 Library Media
Specialists (Linworth Publishing,
2004), and can be contacted via her
Web site: http://ca.geocities.com/
janethopkinsbc.
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and methodically, so that Freespire
has a sound foundation to endure the
years ahead.”
Developers can place their software in Linspire’s CNR Warehouse,
making it available to users of Linspire and Freespire. Carmony explains that developers don’t pay to
get their products into CNR. “It
doesn’t cost anything. It never has,
even with Linspire. We simply do a
revenue split with the vendor if the
product is commercial and sold via
CNR.”
Asked what impact Freespire is
expected to have on Linspire OS
sales, Carmony responds, “Very little. We make only about 15 percent
of our revenue today from selling
Linspire directly to end users; the rest
comes from OEM sales and add-on
software and services such as CNR.
I’m sure we could see a drop in our
direct Linspire sales, but it’s just such
a small part of our business that, even
if it dried up completely, as long as
we achieve our bigger goals with
Freespire, we’ll be happy.”
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Product Ratings

By Charles Carr
Is Software Getting Buggier?
G. A. “Andy” Marken, president of
the PR firm Marken Communications,
says, “We won’t compromise when it
comes to hardware quality; however,
install a new software program, from
almost anyone, and you know you
will be looking at weeks and months
of work disruption. Today’s software
firms are almost proud of the fact that
their products are never finished and
are ‘always new.’ Translation: You’re
running your business on partially
completed products.”
Marken says that’s akin to an auto
manufacturer selling cars based on a
rough design and customer complaints. “Each one that is shipped is
improved based on the input and experiences of people who purchased the
car last week. As your new car proceeds down the assembly line, they
make ‘minor’ enhancements, like
brakes, engine, electrical, etc., based on
customer beta testing and feedback.
“While we won’t tolerate problems
with other products we buy for the
home or office, we’ve come to expect
problems with each new software
release. We don’t even call them
problems anymore. They aren’t bugs.
They’re ‘undocumented features.’”
Marken says that many users actually relish the fact that they are the first
to purchase these untested, unproven
and problem-riddled products. He
blames the launch of Windows 95
with starting the phenomenon. “For
more than three years, as Microsoft
struggled to develop Win 95, people
around the globe clamored to be the
first to use the evolving beta software.
Microsoft handed out millions of
copies of the software. Information
systems [personnel] and network
managers, as well as technically
sophisticated individuals, provided
28 June 30, 2006
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Microsoft [with] testing and troubleshooting services at no cost. As
soon as Win 95 was ‘relatively stable,’
Microsoft released it to the world.
“When Win 95 was released, people stood in lines in front of stores so
they could rush in and be one of the
first to purchase the new operating
system—despite the fact that the
press (including this column) had
been documenting the problems for
more than six months. Rather than
find and fix all of the problems
[itself], Microsoft sold millions of
copies of the software.”
Marken says that this tactic was so
successful the entire software industry followed. Some developers, he
says, have even begun charging for
these partially completed programs.
Marken concludes, “If people stop
buying work-in-progress software
packages, perhaps we’ll be able to
produce the workflow improvements
we were promised with computers.
We’ll have the time needed to master
the software packages we have before
the next rev is released.”
So, buggier or better? We want to
know what you think. Sound off in
ComputorEdge’s Readers’ Forum at
webserver.computoredge.com/editor
ial/prg/online.mv?zone=SD&arti
cle=forums.
A Better Dreamweaver?
Since it debuted 10 years ago,
Adobe’s Dreamweaver (Windows/
Mac; $399 full, $199 upgrade) has
become the industry-standard solution
for more than 3 million professional
and not-so-professional Web developers. Dreamweaver (www.adobe.com/
products/dreamweaver) provides a
potent combination of visual-layout
tools, application-development features and code-editing support, enabwww.computoredge.com

 Don’t say we didn’t warn you.
 What is that store’s return
policy?
 We’ve seen better; we’ve
seen worse.
 You’ll probably be happy
you did.
 What are you waiting for?

ling developers and designers to create standards-based sites in (ahem) a
“Flash.”
OK, so it’s a great tool, but what
has Dreamweaver done for me lately?
I recently upgraded to version 8 from
the Studio MX 2004 version. Here
are a few of the program’s changes/
improvements.
Dreamweaver 8 does a better job
of focusing in on just the piece of
code you want to work on by selectively collapsing and expanding sections. This allows you to set other
areas aside until needed.
A new Unified CSS (cascading
style sheets) panel means you’ll do a
lot less hunting through text files to
make changes, and CSS Layout
Visualization makes it easier to
review page structure. Another new
feature, the Styles Rendering toolbar,
lets you preview how pages will
work with different CSS types.
A feature I’d been hoping for: The
new Background File Transfer lets you
continue to work on files while
Dreamweaver 8 uploads files and synchronizes sites in the background.
Also, want to add Flash video to your
site? It now takes fewer than five clicks
to point to the file you want. And, it’s
now easier to import content from
Microsoft Word documents, thanks to
a new Pasting Options feature that
retains all the source formatting created
by the ubiquitous word processor.
Although any program as comprehensive as Dreamweaver 8 can occasionally be frustrating for newer Web
designers, for anyone with a little
patience and a determination to get
around the learning curve, it’s where
you want to be.
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Calendar
of Events
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Monday, July 3

Monday, July 17

■ Macintosh OSX v10.4 (Tiger) Basics—A free class offered
by San Diego Community College District, Continuing
Education. The class runs from 5:30 to 9:30 p.m. in Room
150 at North City Campus, 8401 Aero Drive in Kearny Mesa.
Register in class. For more information, call 619-388-1800 or
visit www.sdce.edu.

■ Network+ Certification Training—This five-week class
runs Mondays and Wednesdays from 6 to 10 p.m. To register,
call 760-871-3100 or visit www.cesdtraining.com.
■ A+ Certification Training—This five-week class runs
Mondays and Wednesdays from 6 to 10 p.m. To register, call
760-871-3100 or visit www.cesdtraining.com.

Thursday, July 6

Saturday, July 29

■ Web Design for Sellers—Part 1 of a three-part free class
offered by the San Diego Community College District,
Continuing Education. The class runs from 9 a.m. to noon
in Room 140 at North City Campus, 8401 Aero Drive in
Kearny Mesa. Register in class. For more information, call
619-388-1800 or visit www.sdce.edu.

■ CCNA - Cisco Certified Network Associate Training—This
class meets two weekends in a row. Class runs Saturday and
Sunday from 8 a.m. to 5 p.m. To register, call 760-871-3100
or visit www.cesdtraining.com.
■ MCSE—This class meets two weekends in a row. The class
runs Saturday and Sunday from 8 a.m. to 5 p.m. To register,
call 760-871-3100 or visit www.cesdtraining.com.

Friday, July 7
■ Photoshop CS2, Intermediate—Part 1 of a two-part free
class offered by San Diego Community College District,
Continuing Education. Class will be held from 5:30 to 9 p.m.
in Room 117 at North City Campus, 8401 Aero Drive in
Kearny Mesa. Register in class. For more information, call
619-388-1800 or visit www.sdce.edu.

Monday, July 10
■ CCNA—Cisco Certified Network Associate Training—This
one-week training class meets Monday through Friday from
8 a.m. to 5 p.m. To register, call 760-871-3100 or visit
www.cesdtraining.com.

Saturday, July 15
■ A+ Certification Training—This class meets two
weekends in a row. Class runs Saturday and Sunday from
8 a.m. to 5 p.m. To register, call 760-871-3100 or visit
www.cesdtraining.com.
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Tuesday, August 1
■ Linux Level 1 Certification Training—This five-week class
runs Tuesdays and Thursdays from 6 to 10 p.m. To register,
call 760-871-3100 or visit www.cesdtraining.com.

Monday, August 7
■ CCDA—Cisco Certified Design Associate Training—This
one-week training class runs Monday through Friday from
8 a.m. to 5 p.m. To register, call 760-871-3100 or visit
www.cesdtraining.com.
Free events of a non-commercial nature will be listed in Calendar free of charge as
space allows. Commercial events can be advertised in Calendar at a rate of $25 for 25
words or less, with each additional word costing $1. Anything separated by a space is
considered one word.
In either case, type or legibly print your listing, including the date and time of your event,
its location, and the name and phone number of a contact person. Calendar deadline is
4:30 p.m. on the Friday prior to publication date. Listings will not be taken over the phone.
All commercial Calendar listings must be paid in advance by check or money order.
Enclose listing with payment, if applicable, and mail to Calendar of Events, c/o
ComputorEdge, P.O. Box 83086, San Diego, CA 92138.

COMPUTER CRAZE
SALES
ALES, SERVICE
ERVICE, & CYBER
YBER LOUNGE
OUNGE

Yes, he’s more than just a Friday column.
He will be online most any day answering
questions, giving opinions, musing about
technology, offering tips and reviews, and
rambling on nearly any topic. Check it out!
You can even make a comment or ask a
question with the click of a button.

www.computoredge.com/sandiego
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Digital Dave Now
Has His Own Blog!

Visit Digital Dave’s Blog at
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Bookmark our Web page, www.computoredge.com/sandiego, for easy access to these valuable Web sites:
Internal Revenue Service

CONSULTING

SOFTWARE

www.irs.gov

Business Writing by Nightcats Multimedia

GDS Storefront Estimation
www.storefrontestimating.com

San Diego Hispanic Chamber of Commerce
www.sdchcc.com

www.nightcats.com
Dick Jonilonis & Associates

TRAFFIC

San Diego Regional Chamber of Commerce
www.sdchamber.org

www.pmsoftwaresolutions.com

GOVERNMENT

Caltrans
www.dot.ca.gov
Office of Traffic Safety
www.ots.ca.gov
Sigalert
www.sigalert.com

INTERNET SERVICE PROVIDERS

California State Government

Surf Utopia Internet Services
Help/Security/Programming/Hosting
http://surfutopia.net

www.ca.gov
California Tourism
http://gocalif.ca.gov

TRAINING
San Diego Computer Training
www.sandiegocomputertrainingschools.com

PUBLICATIONS

City of San Diego

COMPUTOREDGE MAGAZINE

www.sandiego.gov

WEB CONSULTING
Michael J. Ross
www.ross.ws

County of San Diego
www.sdcounty.ca.gov

San Diego’s Free Weekly
Computer and Internet Magazine

Department of Motor Vehicles

WEB DEVELOPERS

www.computoredge.com

www.dmv.ca.gov

/$37 2363/86
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AAI - Top Quality! Get More Pay Less!
www.VisualArtsGroup.net

Sudoku

Level: Semi-Tough

Solve Sudoku by including every digit from 1 to 9
in each row, each column, and each 3-by-3 square.
For the solution to this week’s Sudoku go to:

:(&$1
),;7+$7

www.computoredge.com
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Sudoku
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CLASSIFIEDS
Realty
FIRST TIME HOMEBUYER INFORMATION
including low interest loan programs,
mortgage credit certificates and down
payment assistance plans. For more
information, call Rose Rinden, CLU, ChFC,
Realtor ® REALTY WORLD Pro Consultant
at 619-334-5516.

Announcements
DONATE YOUR car, boat, RV, motorcycle,
heavy equipment or . . . We handle all DMV
paperwork and free towing. Tax receipt
provided. Call 619-370-4000, e-mail
weareone@silent-tears.org or visit www
.SilentTears.us.
PLEASE DONATE your old LCD monitors
and Pentium 4 computers to my third grade
public school classroom. Tax receipt
provided, Joe 858-277-7648.
USED MONITORS, 14-inch to 21-inch, all
working, free to qualified charities, call 760740-0754.

New Computers
WHY BUY USED?! NEW COMPUTERS
FROM $179! We also offer custom
computers built to your specifications. Visit
www.comp1.com or call 888-882-6671 for
more information.

Used Computers
COMPAQ INTEL 1700MHz SFF desktop
computer, 20GB HD, 256MB RAM, CDROM, sound, USB, and network ports,
Windows XP Pro $110, call 858-345-1139.
DELL INSPIRON 6000, 9 months old,
Centrino 1.6 DVD burner 512MB DDR RAM,
40GB HD $800/obo, call 858-689-4005.
DELL TOWER Pentium 4, 2.8GHz, 512MB
RAM, 40GB HD, DVD/CD-RW, Windows
XP, Office 2003, Dell warranty expires 2007
for $250, and Dell 15-inch LCD $50, call
619-302-3494.
GATEWAY ATHLON 64 3000+, 512MB
DDR RAM, 40GB HD, 56K modem,
DVD/CDRW, 128MB DDR nVidia AGP
video card $325, call 619-410-5292.

Classifieds Now Accepted Online!
Visit our Web site at
www.computoredge.com/sandiego
Click on “Advertising”

Advertising Policy: The purpose of the classified advertising section of ComputorEdge is to provide

a forum for communication within the computer market of the San Diego area. The publishers of ComputorEdge
make no claims or warranties for the products or services advertised in ComputorEdge. It is the responsibility
of the individual to verify the authenticity of any product or service prior to purchase. ComputorEdge will not
knowingly publish any advertising which encourages the copying and illegal sale or distribution of copyrighted
software. It is the responsibility of all buyers and sellers to comply with any licensing agreements in force. The
publishers reserve the right to reject or cancel any ad which does not conform to the standards of the publication.
Instructions: Type or print your ad legibly. Anything separated by a space is considered a word. Legitimate
hyphenated words are considered one word. Indicate on your ad the classified category under which you would like
your ad placed. A phone number must accompany the ad. All classified ads are payable in advance of publication by
check, money order, or credit card. All classified submissions, changes and cancellations must be
received prior to the deadline. Classified advertisements will not be accepted over the phone. Please enclose ad
with payment, if applicable, and any special instructions in an envelope and mail to: ComputorEdge Magazine, P.O.
Box 83086, Attn: Classified Dept., San Diego, CA 92138. To submit your ad online, visit www.computoredge.com/
sandiego. Click on Advertising. For more information, please call 858-573-0315.
Business Ads: Minimum charge – $30.00 for 25 words or less, 50 cents per additional word. To run
your ad in more than one classified section or in more than one issue, multiply cost accordingly (total cost
would equal Ad Cost x Number of Sections x Number of Issues). Discounts for multiple paid ads are as follows:
6 ads – $27.50 each, 9 ads – $26.25 each, 12 ads or more – $25.00 each. Multiple ads must run consecutively.
Free Ads: Private parties may qualify for ONE free classified ad every five weeks, 25 words or less. Each
additional word, 5O cents. Free ads may NOT be used to sell new equipment. Only Categories marked
with a filled-in box qualify for private party ads. Personal ads will be printed on a space available basis when
judged not to be of a commercial nature. There is no responsibility on the part of ComputorEdge to notify parties who
fail to comply with the “free ad” policy. Any questions regarding eligibility for free ads should be addressed, in writing,
to the ComputorEdge Classifieds Department. One submission per month free. Each additional ad is $30.00 for 25
words and 5O cents per additional word.

Deadline: Friday prior to publication, 4:30 p.m. for free private party ads.
Monday prior to publication, 12:00 noon for paid ads. (Excluding Holidays.)
LAPTOP: TOSHIBA Portege S100, 14-inch
thin and light, Pentium 740M, 512MB,
80GB, DVD-ROM/CD-R, 802.11g, perfect
condition, 5 month factory warrantee
$900/obo, call 760-433-4800.
PENTIUM 4 1.6GHz, Asus Pentium 4B
motherboard, Intel chipset, 512MB RAM,
40GB HD, CD-RW, 256MB ATI AGP video
card $250, call 619-410-5292.
PENTIUM III 800MHz, 640MB RAM, 40GB
HD, 50X CD-ROM, video, LAN, sound, 17inch flat screen CRT $140, call 619-460-7559.

Video Displays
DELL 1800FP 1280x1024 flat panel, DVI-D
and VGA, includes all cables $200, call
858-587-1035.

Miscellaneous Hardware
ATI RADEON 9800 Pro 128MB, works great
$100/obo. Athlon XP1700+ CPU, excellent
for overclocking $50/obo. Microsoft
54Mbps wireless router $40/obo.
Everything for $170, call 619-446-8909.

SCANNER EPSON 1650, like new, with disk
$25, call 619-286-5966.
VIEWSONIC 19-INCH flat CRT, not LCD
$65. Canon photo printer copier scanner
$70. Webcam $15, Office 97 for $15, visit
http://acdk.tripod.com or call 858-273-2290.

Services

Categories:
■
■
■
■
■
■
■
■
■
■
■
■
■
■
■
■
■
■
■
■
■
■
■
■
■
■
■
■
■
■

Accounting
Announcements
Business Opportunities
CAD
Computer Consultants
Computer Furniture
Computer Parts
Desktop Publishing
Disk Drives
Handicapped/Special Ed
Instruction
Laptops
Miscellaneous
Miscellaneous Hardware
Modems
Multi-Users
Networking
New Computers
Plotters
Printers
Publications
Rentals
Repair
Services
Software
Supplies
Swaps & Trades
Used Computers
Video Displays
Wanted To Buy

Instruction
COMPUTER TUTOR-EXTRAORDINAIRE,
home/office, one-on-one. Windows
95/98/XP, Microsoft Office, QuickBooks,
Photoshop, AOL, Internet, eBay and more.
Computer setup/repairs. More than
reasonable. Call 619-284-7479.

Wanted to Buy

HOME2OFFICE COMPUTING SOLUTIONS,
INC. - BBB Member, Custom IT Solutions
for San Diego businesses since 1994,
tailored to organizations of 15-100
workstations and/or multiple servers. Free
business consultation. Guaranteed
satisfaction. Call 800-800-9H2O, 858-5761426, or visit www.home2office.com.

LOOKING FOR Commodore/Amiga
hardware. If you have any of this, let me
take it off your hands and give it a good
home, Gary 619-840-1503.

SIMPLEPOLYGON.COM OFFERS low-cost,
high quality software at the speed of
business for $19.95/hour. We specialize in
Web development/design, AJAX, Java,
.NET, SQL Server, MySQL, JBoss and
Linux, e-mail toby@simplepolygon.com.

PENTIUM 4 2.8GHz Abit motherboard,
512MB DDR RAM, 80GB HD, 7 reader USB
FireWire front, DVD-RW/CDRW, Windows
XP, 128MB DDR GeForce video card, will
trade 32-inch flat TV, call 619-410-5292.

Swaps and Trades

Post Pr
s
Share S oblems.
U
n
i
olutions.
Jo
Have F
u
n
!
,
or Just V
ent.
Online
Just go to www.computoredge.com
and click on the Reader’s Forum banner
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CAREER OPPORTUNITIES
Don't Let Your Clients
Fall Behind
By Douglas E. Welch

V

isiting a new client this week, I was reminded of the
pain clients can feel when their computers fall too
far behind the state of the art. While no one wants to buy
hardware and software they don’t need, neither do they
want to make huge leaps when they are finally forced to
upgrade. A slow progression of software and hardware
updates is far more preferable to the “forced march” of an
emergency upgrade.
But It Works Fine!
If you ask your clients why they haven’t upgraded their
computers or software, they often reply that, “It works
fine for what I do.” Even in the best cases, where clients
are productive, there lies a bit of a trap. While the computer might fulfill their basic needs at the moment, I can
assure you they are experiencing more problems than
they might let on.
Typically, smaller issues, such as Web pages that won’t
load, videos and animation that can’t be played, and
more, are already hampering their work. Perhaps they
can’t read the files that friends and co-workers send them.
Finally, you will be left with no recourse but to recommend they get a new computer. This is where the pain
truly begins.
In my case, the client was using an older Mac and
never upgraded to Mac OS X, even though the computer
was capable of running the earlier versions. Further, the
company made only limited updates to its software over
the years. Finally, though, time caught up with the company. Its older Web browser could not cope with the
fancy Web services provided by its bank. Even parts of
Apple’s Web sites would no longer load.
As it happened, I upgraded my own computer, which
was very similar to the client’s, to the latest version of
Mac OS X, and found that the computer could not run it
acceptably. So, I now knew the company needed a new
computer. Suddenly, our discussions of relatively simple
upgrades turned to outright replacement, and hundreds of
dollars turned into thousands.
Pay Me Now, Pay Me Later
Now, not only would the company need to purchase a
new computer, it would have to replace all its software, as
well. Had it upgraded its software over time, it might
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have had versions that ran on the new operating system or
been able to purchase them at a discount. Even worse,
some programs were so old that no current version of the
program existed, or the current version would no longer
read the file formats of the older version.
In these cases, the client’s data had truly come to a
dead end. Of course, I will use the older system to export
the data and bring it forward in any way I can, but there
will always be a few cases where this is impossible, or
nearly so.
A client, facing the costs of new hardware, new software, and hours of my services can quickly become disheartened. While this company hadn’t really done anything wrong, it found itself caught in the nasty position of
starting all over again with a new computer. As you might
imagine, this can be intimidating and frustrating, and
could cause some rough moments for you and your client.
Keep Up
My solution for my clients doesn’t involve buying
every new upgrade or every new computer system that
appears on the scene. Instead, I try to gently push my
clients forward at a pace that is slightly slower than the
speed of innovation. While I don’t expect my clients to
have the latest version of an operating system, I will start
to worry if they fall more than two versions behind. The
same goes for all their software.
Once you go more than two versions, you start to get
into the danger zone, where file compatibility begins to
be an issue, and you can miss out on upgrade discounts
that can help to ease the cost of moving up. A gentle push
here, a gentle nudge there. By offering good advice in
small doses, you can ensure that your clients won’t suffer
when it comes time to upgrade.
While a stable, working computer that you paid off a
while ago can be a good thing, it can also lull clients into
a false sense of security. If they allow themselves to fall
too far behind today, they could be facing a very nasty
surprise in the future. Don’t let your clients place themselves in this position. Do everything you can to keep
them moving forward, even slowly, and you will be
doing them a great service—and yourself, as well.
❏

HELP WANTED
■ COMPUTER SALES PERSON WANTED must have knowledge of computer
hardware/software with an emphasis on PC’s and Rackmount Servers. Starting base salary is $2000 + commission (no limit), with room for advancement. Other areas of importance is HTML, self motivated, and CLEAN. Please
e-mail resume to dave@priority1pc.com or fax to 858-244-0438.
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PRODUCT INDEX
Computer Sales & Service
Chips and Memory.Com
CompuShack
Computer Craze
Datel
Micro PC Outlet
PC Club
Data Recovery
ADS Data Recovery Experts
CBL Data Recovery Technologies
HDO Data Recovery Service
SDCom.com/1USRecovery.com
Disk Duplication
Affordable Duplication Services
IBM & Compatible Products
Best Bytes Computer Sources
Best Deal Computer

COMP1
Computer Depot Warehouse
Superstore
CTP Computer
Datel
Micro PC Outlet
Online Datalink
PC Club
Internet Services
American Internet Services
Communications World Network
Complex Drive
NetHere Inc.
Mailing Services
Allstates Mailing Services
Networking
GTC Systems

Online Computer Sales
Computer Geeks Discount Outlet
Micro PC Outlet
PC Club
Portable Computers
Laptops Plus
Mega Comm Technologies
Printer Repair
San Diego Computers
Repairs
Hi-Tech Computers
Micro PC Outlet
PC Club
Toner Recharging
ECO Imaging
LaserQuick
Toners & Inks USA

ADVERTISER INDEX
ADS Data Recovery Experts __________20 Complex Drive ____________________36 Hi-Tech Computers ________________16
Affordable Duplication Services _______16 CompuShack _____________________12 Laptops Plus _____________________30
Allstates Mailing Services____________27 Computer Craze ___________________29 LaserQuick_______________________20
American Internet Services____________9 Computer Depot Warehouse
Superstore ____________________5
Best Bytes Computer Sources ________19
Computer Geeks Discount Outlet ______18
Best Deal Computer ________________17
CBL Data Recovery Technologies______22
Chips and Memory.Com _____________7
Communications World

Mega Comm Technologies___________26
Micro PC Outlet ___________________35
NetHere Inc.______________________15

CTP Computer ____________________23 Online Datalink____________________13
Datel ___________________________25 PC Club __________________________2
ECO Imaging _____________________14 San Diego Computers ______________22

Network ___________________6, 14 GTC Systems_____________________26 SDCom.com/1USRecovery.com ______21
COMP1 _________________________11 HDO Data Recovery Service___________6 Toners & Inks USA_________________12
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DIRECTORY OF SERVICES
Computer Services
Computer Circulation Center
Buy, Sell, Trade, Laptops, PCs, Repairs,
Upgrades, Virus and Spyware Removal.
24-48 Hours Turnaround—858-573-0411
DataGuys, Inc.
The Personalized Service You Expect!
Small Business and Corporate IT/IS.
Free Corp. Consultation. Web Services/
Hosting/Development/Domain Registration/
Database Development. Complete Computer
Repair Services, Technical Support.
Data Recovery Services—619-606-6406
GizmoTek Consulting
PC/Network Services for Sm Biz/Home.
Install, Upgrade, Fix. Onsite Service.
Paul 619-216-2580
Supertek Computer Service
Sales, Service, Upgrades and Networks
Installation, Setup, Friendly Service
800-633-9499—www.supertek.net

Consulting
Home2Office, Inc.
2003 San Diego Better Business Bureau
Torch Award Winner! Free Network Needs
Analysis (Companies 15-100 Workstations)
Microsoft/CITRIX, Cisco, Apple Certified!
Expert Troubleshooting, Security, VPN,
Spam Solutions. WAN/LAN/Wi-Fi
858-576-1426 or 800-800-9H2O
www.home2office.com
NetNerds Corporation
Specializing in IT Consulting Services
PC/Servers/Networks. On-Site Service
www.netnerdscorp.com—858-549-7636
Software Blueprint IT Consulting
Get IT Done Right the First Time!
Solid Dependable Network IT Service
www.SoftwareBlueprint.com—800-840-2499

Data Recovery
# 1 AAA San Diego Data Recovery
SD’s #1 Largest Auth Data Recovery Center
Free Pickup - Onsite Cleanroom. RAID,
Hard Drives, Floppy, Tape, Flash, Photos.
Founded by: Former UCSD Professor.
Forensic Recovery - PDAs and MP3s
Call 619-977-7340—858-523-1633
34 June 30, 2006

#1 Data Recovery Service
Best Prices, Service and Results.
Please Visit www.24hrdatarecovery.com
Call 619-696-1370/Toll Free 888-744-8808
1 A Advanced Data Solutions
A Recognized Worldwide Trusted Leader
Recomended by Major Corporations
San Diego’s #1 Data Recovery Experts
1. Over 20 Years Hands-On Experience
2. Free Evaluations, No Data - No Charge
3. Professionally Trained and Certified
4. Cutting Edge High Tech. Skills/Equip
5. All Failures, Media, and OS Supported
6. RAIDS/Network Servers/NAS/Workstation
7. Certified Class 100 Clean-Room
8. All Work Done In-House, No Middle Man
9. Best Price/Results, Fastest Turnaround
10. Accurate, Friendly, Confidential, Svc
11. Gov, Corp., Co., School PO’s Accepted
12. Aqui Hablamos Su Idioma
13. 24Hr Emergency Svc. Pick-Up/Delivery
www.adv-data.com 24Hrs/7 day 619-336-1400
1US Recovery/SDCom.com
Professional Data Recovery Services
On All Operating Systems and Media.
Free Diagnostic. See Our Ad. Toll Free
1-US-Recovery—www.1usrecovery.com
CBL Data Recovery Technologies, Inc.
Manager Doug Owens
San Diego 619-449-1200
www.cbltech.com—1-800-551-3917
HDO Data Recovery Service
Competent, Professional Care Since 1987
Hard Disks, Floppy, Jazz, Zip, Syquest, Etc.
Free Diagnostic, See Ad—858-455-0277

Disk Duplication
Affordable Duplication Service
Highest Quality CD/DVD Duplication
Full-Color Direct-to-Disc Printing
Custom Media, Jewel Cases, Inserts,
Booklets, Fast Turnaround—Satisfaction
Guaranteed. CD/DVD Duplicators for Sale
or Rental. Please See Our Display Ad and
Web Site. www.affordable-duplication.com
619-462-0702
Golden Gate Software
CD Duplication — No Minimum
Low Prices — Quality Service
www.ggsft.com—858-274-5938

Macintosh Specialist
Macsimizers
On-Site Service for Home and Small
Office Needs. Serving SD County Since
1988. Richard Parcel—619-465-6499
www.computoredge.com

Networking
JNet Services
Network Services for SMBs
Microsoft Certified, Member BBB
Windows 2000/2003, SBS 2000/2003
760-271-6528—www.jnetservices.com
North County Technology Group
San Diego County’s First Certified
Microsoft Small Business Specialist
www.nctg.com—760-734-4315

Programming
Golden Gate Software
Quality Work Using MS Technologies
VB.NET, Access DB, ASP.NET, SQL Server
CD Duplication. ggsft.com—858-274-5938

Repair
AAA Emergency PC Repair
Off Hours/Weekends/Holidays Immediate Svc
Temp or Perm Repairs On-Site/In Shop.
Pickup/Delivery Available—619-889-9674
Chips and Memory
PC Repair and Upgrade
$25 Diagnostics
858-279-2447
ECO Imaging
HP Authorized - Printer Repair
Laser, InkJet, Fax—Free Estimates
5515 Ruffin Road
Same Day Service—888-874-8221
LaserQuick
Free Phone Estimates/1-Day Repair Service
Low-Cost Flat-Rate Labor (Free Cleaning)
619-441-5020—Toll Free 877-354-2045
MPCR (Mobile Portable Computer
Repair)
On-Site Notebook/Desktop Computer Repair
A+, Toshiba, Compaq Certified Technician
760-434-8899 or www.mobilepcr.com

Toner Cartridges Remanufacturing
ECO Imaging Systems
“The Cartridge Warehouse”
Toner and Ink Recycling Center
5515 Ruffin Rd.—www.ecoimaging.com
Free Pickup and Delivery—888-874-8221

Web Developers
AAI Web Graphics & E-Commerce
Solutions
Our Prices and Completion Time Will Amaze
You! Top Quality Guaranteed. Free Consult
760-438-3030 www.VisualArtsGroup.net
COMPUTOREDGE

